
EXPERIENCE
OLSON DESIGN GROUP  |  2016 – 2019
Lead Designer

 -  Led a team of six designers in creating graphic content for multiple large-scale and complex distance learning projects 
  for the United States Army in areas such as aviation, risk management, tank maintenance, and door gunnery.

 -  Championed ways to improve efficiency by organizing the design team around project goals, developing concise solutions, 
  and leading the team to outcomes that fulfilled project milestones and requirements.

 -  Fostered an environment of collaboration and inclusion that provided the creative team a safe place to fail fast and realize 
  successes more quickly.

 -  Took initiative to gain in-depth understanding of the inner workings on each project to increase my effectiveness in guiding 
  the team and pushing projects forward to successful completion.

 -  Collaborated effectively with developers, writers, and project managers through the lifecycle of each project to understand 
  production strengths and limitations, how they impacted design, and how to enhance our approach to produce 
  sophisticated results.

 -  Art directed the UX and UI of projects with mockups, style guides, global assets, and functional templates that fit project 
  needs and worked with the given design limitations and project timeline.

 -  Promoted consistency of design elements and development processes between designers and developers across all 
  elements of each project.

 -  Identified the need for better ODG branding, then initiated and led development of a logo refresh, style guide, and unified 
  outgoing communications design for the company.

 -  Concepted, designed, and built motion graphics for Olson Design Group promotional videos while leading internal 
  branding initiatives, resulting in an increased number of business leads.

 -  Established and implemented branding for a wine importing business venture called Blue Ice, owned by the founder of ODG.

HOT DISH ADVERTISING  |  2014 – 2015
Art Director

 -  Collaborated effectively with the account team to provide clients with quality designs and layouts to solve business needs.

 -  Understood client business strategy and B2B marketing goals to produce print and web materials that drove interest 
  in clients’ franchising opportunities.

 -  Managed production challenges with high attention to detail while staying true to the overall concept and achieving 
  results that satisfied objectives for the account and creative teams. 

 -  Led brand re-design for a local municipal liquor store including a new logo and in-store signage that exceeded 
  client expectations.

 -  Created website content, e-blasts, banner-ads, and website layouts for clients, meeting all creative brief requirements

 -  Built and animated a promotional video to grab attention and increase interest in Hot Dish for an industry conference.

ADDITIONAL EXPERIENCE  |  2012 – 2014
 -  RH Designs - Freelance Design

 -  Flicker Creative - Graphic Designer

 -  Christiansen Creative - Design Intern

EDUCATION
A.A.S., GRAPHIC DESIGN & A.A.S., WEB DESIGN  |  2012 
Minneapolis Community & Technical College

B.A., STRATEGIC COMMUNICATIONS IN ADVERTISING  |  2006 
University of Minnesota, School of Journalism and Mass Communications 
International Study at University of Sussex - Brighton, England

TECHNICAL SKILLS
 -  Adobe Creative Cloud: Photoshop, Illustrator, InDesign, Animate, Dreamweaver, Bridge, Acrobat

 -  Motion graphics in Adobe After Effects

 -  HTML, CSS, JavaScript, jQuery, WordPress, Squarespace, Bootstrap

 -  Photography basics, advanced image editing and manipulation
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